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Highlights 
•  Market Opportunity $174 Billion global news market transitioning from 

broadcast to distribution on mobile. 

•  High Growth & Volume United News International (“UNI”) is capitalizing 
on this transition, to date has distributed 40,000 plus one-minute video 
news reports resulting in over 1.0 billion views 

•  Low Cost Our internal cost is less than $100 for all three formats 
(anchored video, audio and text). The cost is up to $3,000/min for 
legacy broadcast news 

•  Licensing Revenue Opportunities plan to fill a huge hole in the online 
news ecosystem for an honest modern global news agency of record for 
the 36,000 daily English news publishers 



Proven Track Record 



Offering 
	
   Issuer United News International, Inc. 
	
   Listing / Ticker  NASDAQ / NEWZ 
	
   Proceeds: Up to $50 million 

	
   Share Price  $8.00 

	
   Use of Proceeds Expand news gathering. Licensee distribution and revenue 

	
   IPO Offering Page http://ipo.unitednews.international/  

	
   Fan Page:  http://www.facebook.com/UNI  

	
   Number of Employees 30 worldwide 

	
   Company Locations Portland, OR, Full Time Desk Reporters in New York 
City, Washington, D.C. and Manila, Philippines  



Industry 
1.  News is global, universal, and influential on everything from politics, to 

business to culture. 

2.  The news industry is changing dramatically from broadcast media to 
delivery on mobile 

•  2+ billion people will come online for the first time in the next 
decade through mobile devices   

3.  This change is re-shaping the news industry economics and 
incumbents 

4.  United News International is positioned to take advantage of this shift 
and plans to become the next global news agency of record similar to 
legacy “Wire” services  



Market Demand for Video Ad Inventory 

Publishers Need 
Our Video News To 
Meet Inventory 
Demands           
	
  



	
   1 shift a day 
	
   5 days a week 

	
   60 news reports a day 

	
   Internal Cost to Generate 
News in 3 Formats less 
than $100 per report 

	
   City Desks in Washington 
D.C., New York City and 
Manila, Philippines 

	
   Multi-Shift, 24-hour 
	
   7-day per week 

	
   1000+ news reports day 

	
   Internal Cost to Generate News in 3 
Formats less than $100 per report 

	
   Worldwide ‘Uberized’ news  
gathering & last mile fact checking + 
City Desks in 35 National Capital 
Regions 

Today Tomorrow Post IPO 



Monetization 
	
   UNI video reports are licensed to publisher, access to entire report library 
	
   Metered usage and charge a flat CPM (cost per thousand views) 

	
   Publisher runs video ads on UNI video reports and keeps 100% of 
revenue 

Example Publisher (US) 

Monthly Usage (Views)  10,000,000  

NBS Steaming Fee CPM  $1.25  

Publisher Ad CPM  $20.00+ 

Ad revenue paid to Publisher  $200,000.00  

Fee paid to UNI  $12,500  

Margin for Publisher  $187,500.00 

1.  UNI sees evidence of this model through 
initial interest out of the Philippines 

2.  Plan to scale publishing partners as we grow 
newsroom to over 500+ reports per day 

There is a huge demand from media buyers wishing to purchase pre-roll advertising that runs hand in hand with premium video 
content which is fresh and relevant to the consumer.  



Disruptive Business Model 
•  Our internal cost is less than $100 for all three formats 
•  The cost is up to $3,000/min for legacy broadcast news 

•  The big guys are not able to lower their costs and unwind their massive 
cost structure 

•  Global demand for a consistent honest news product  



Fair Use Doctrine 
Much of the information and images the company uses for the 
development of its news reports are widely available on the Internet and in 
the public domain. For content that is not public, UNI follows a set of 
operating procedures to help ensure that all copyrighted material is used 
in compliance with the Fair Use doctrine as set forth in Section 107 of the 
U.S. Copyright Act. In its offering circular, the company states: 
 
"All of our news team members are involved in training sessions to help ensure 
compliance with Fair Use rules and regulations. Once a news report has been completed 
but before it is distributed, it is reviewed by the managing editor for, among other things, 
apparent Fair Use compliance, and must be approved by the managing editor before 
release." 
 
UNI conducts routine onsite training seminars for its newsroom staff with 
Fair Use advisor and counsel Michael C. Donaldson. 



Use Of Proceeds 
•  To scale the operation globally  
•  City desks in 35 national capital regions 

•  3,000 uberized fact checkers – recent graduates of major journalism 
schools around the world. Invitation only. Not available to download to 
“citizen journalists” 

•  Expand workforce to 500 at USA headquarters 

•  Up to 100 assignment editors in the Philippines – great English skills 
among the educated workforce 
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